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-  marketing communication 

- message to promote or sell 
a product, service or idea 

- the most powerful, and 
manipulative tool 

- in a medium is referred to as 
an advertisement, or "ad" or 
advert for short 

WHAT IS AN ADVERTISING?



THE DIFFERENT TYPES OF ADVERTISING 



NEWSPAPERS 
AND MAGAZINES



DIGITAL  
ADS



SOCIAL 
MEDIA ADS



PRODUCT 
PLACEMENT



OUTDOOR 
ADS



HOW DO MARKETERS MANIPULATE THE 
CONSUMERS TO BUY THEIR PRODUCT?



- use sweet talk to create an 
emotional response 

- No-Risk Free Trial 

- deadlines or limited supply 
offers 

- Testimonials  

- using celebrities 

- using colours and songs

PSYCHOLOGY



- show images of the ideal 
woman and man 

- we need to spend unnecessary 
money 

- promote a rich life 

- break us down in order to sell 
us the solution

ARE ADS NEGATIVELY AFFECTING 
OUR MENTAL HEALTH?



THANK YOU


